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Comments:
About four years ago, I opened a new checking account in person at a 
bank. The representative asked me if I'd be interested in a credit card, 
as well. I declined. Nevertheless I was issued a card with a $5000 
limit and received frequent "courtesy checks" encouraging me to 
spend using the card. About one year ago, I applied for a consumer 
credit card at a large home improvement store. The documentation 
offered credit lines of "as low as" 7.99%. The terms of the card were 
that one would spend as needed (up to the limit) during a 6 month 
window without interest, then would be assigned an interest rate and 
monthly fixed payments. At the end of my project window, I was 
assigned an interest rate of 17.99%, ten points over the advertised 
rate, despite a sterling credit history. About two years ago, I began to 
be asked for my social security number by the cashier at a 
warehouse-style store I patronize. Surprised by the request, I 
consistently declined. A few weeks after the last visit, I received a 
notice from a bank I'd never heard of, advising me that my credit 
application was missing my social security number. Apparently the 
management of the store had decided to increase their store 
line-of-credit customers by collecting and submitting information 



without notifying those customers. Loose regulations in the marketing 
of credit has made these abuses commonplace. Please implement 
tighter controls on the marketing of credit, particularly by enforcing 
truth in advertising and post-purchase changes in credit pricing. 
Please create and enforce real penalties for organizations that use 
personal information (such as membership or bank account data) to 
apply for credit for customers who don't want it.


