JOHNSON

FINANCIAL GROUP,

December 11, 2009

Jennifer J. Johnson

Secretary, Board of Governors

Federal Reserve System

20" Street and Constitution Avenue, NW
Washington, D.C. 20551

Re: FRB Docket No.1377 ~ Regulation E

Dear Secretary Johnson:

Johnson Financial Group, Inc. (“JFG”) is a $6.0-billion financial holding company headquartered
in Racine, Wisconsin, operating through several affiliated companies primarily in the states of
Wisconsin and Arizona. Our product/service lines include banking, trust, and investment
services (Johnson Bank), an insurance agency (Johnson Insurance Services, LLC), and
branded brokerage and credit card services (with joint marketing partners).

Clear and Conspicuous Standard

The Board requested comment on whether description of the clear and conspicuous standard in
the final rule should include a type size or prominence requirement for all gift card disclosures
and, if so, what standard is appropriate.

We strongly encourage the Board not to impose any kind of type size or prominence
requirements for disclosures. Much of the content on the back of a gift card is managed by the
card associations. Because we do not produce our own cards, we are limited in the changes
we can make by what the vendor is capable of accommodating. Another consideration is the
fact that the numbers we currently emboss on the front of the card can distort information that
must be included on the back of the card. Due to these current limitations, considerable time
and expense would be involved in trying to meet these requirements.

Automatic Issuance of a Replacement Card

Comment is also requested on whether issuers should be required to automatically issue a
replacement gift card to consumers prior to the expiration date of the card if the underlying
funds will not expire until after the card expiration date.

This is a requirement that would be difficult to meet at best. The majority of gift cards that we
sell are purchased as gifts. We encourage the purchaser to have the recipient register the card
and our card packaging prominently states, “Don’t forget to register your card”, yet we only have
a five percent penetration rate on registration. The question then becomes, to whom would we
issue a replacement card? While we can appreciate that the funds on the card should be
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available for a full five-year period, a requirement to issue replacement cards would be
impractical at best.

We understand the Board’s desire to protect consumers and their interests in respect to gift
cards, but it is also important that the Board understand that financial institutions go to great
lengths to provide a product that is a value to customers, including the appropriate disclosures
explaining the terms and use of the card. Johnson Bank has constructed a card carrier that is
nice enough to give as a gift, yet it holds the terms and conditions of the card in a manner that
allows them to remain with the card.

Some of the requirements that are part of this proposed rule would necessitate a re-evaluation
of the cost effectiveness of continuing to offer this product. We feel that it would be a disservice
to our customers to longer offer this product.

Thank you for the opportunity to comment on this proposal.

Anthony P. Baumgardt
Vice-President, Enterprise Payments

Sincerely,

cc: Russell C. Weyers, President and COQO, Johnson Bank
Chris Ott, Senior Vice-President, Chief Client Services Officer, Johnson Bank
Kurt Bauer, Executive VP, Wisconsin Bankers Association
Steve Kenneally, American Bankers Association



