


There is a better way to provide consumers with the information they need. NAB
recommends that the Board consider two steps.

Eirst, the Board should modify Regulations M and Z to allow radio and television
advertisements to refer consumers to a publicly available website for additional terms and
conditions. Regulations M and Z already include an alternative for radio or television
advertisements, under which an advertisement may contain only a subset of the required
disclosures and refer consumers to a toll-free telephone number (or a print advertisement
for Regulation M) that provides additional details.3 Permitting use of a website is a logical
extension of this existing alternative method of disclosure, will better serve consumers and
is more consistent with how consumers actually shop today. Placing these disclosures on a
website will allow consumers to review terms and conditions at their convenience, which will
aid in comparison shopping and in reviewing terms with others involved in the buying
decision.

Second, the Board should further modify Regulation M to allow additional disclosures to be
made on a publicly available website, rather than during the radio or television
advertisement. Regulation M currently provides that an advertiser may shift only two of the
required five disclosures to a toll-free number or print advertisement. In addition to allowing
these disclosures to be made online, the Board should streamline the on-air disclosure
requirement by allowing two additional disclosures to be made online: (1) the total amount
due prior to or at consummation; and (2) the number, amounts, and due dates or periods of
scheduled payments under the lease.

Significantly, the Board itself anticipated that technological change might drive a need for
modification of the disclosure requirements. In 1996, when extending the radio exemption
to television, the Board stated:

Those consumers subjected to either radio or television advertisements and who are
actually interested in learning more about the product can obtain additional
information without visiting either sellers or financing sources. This sort of regulatory
change may become increasingly important in the future as advertisers begin to use
technological innovations in advertising, such as electronic “interactive” advertising
prepared specifically for selected audiences through new media.4

This observation was prescient. The pervasive nature of the Internet, and the degree to
which consumers have adapted to online commerce, strongly support recognition by the
Board that disclosures made on a publicly available website are at least as consumer

312 CFR §§ 213.7(f), 226.24(g).
4 Opinion, Regulation Z, Docket No. R-0892, 1996 OCC CB LEXIS 125 (Oct. 24, 1996).
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