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GENERAL INFORMATION

The Community Reinvestment Act ("CRA") requires eech federd financid supervisory agency to
use its authority when examining financid inditutions subject to its supervison to assess the
inditution's record of meeting the credit needs of its entire community, including low- and moderate-
income neighborhoods, congstent with safe and sound operation of the inditution. Upon condusion
of such examination, the agency must prepare a written evauation of the inditution's record of
meseting the credit needs of its community.

This document is an evauaion of the Community Reinvestment Act ("CRA™) performance of
WesBanco Bank Barnesville prepared by The Federd Reserve Bank of Clevedand, the inditution's
supervisory agency, as of February 2, 1998. The agency evauates performance in assessment
aed9), asthey are ddineated by the inditution, rather than individua branches. This assessment
area evauation may include the visits to some, but not necessaxily dl of the ingtitution’s branches.
The agency rates the CRA performance of an indtitution consistent with the provisons set forth in
Appendix A of 12 CFR Part 228.



DESCRIPTION OF INSTITUTION

WesBanco Bank Barnesville (*WBB”) isa subsdiary of WesBanco, Inc. WBB is headquartered
in Barnesville, Ohio while WesBanco, Inc. is headquartered in Wheding, West Virginia
WesBanco, Inc. owns six banksin West Virginia, one bank in Ohio, a mortgage company, and a
properties company. WesBanco, Inc. had total assets of $1.7 billion as of September 30, 1997.

WBB had totd assets of $155.3 million as of September 30, 1997, which comprised
approximately 9% of the bank holding company’ s tota assets.

WesBanco Bank Barnesville operates six branches throughout Belmont County and Monroe
County in Ohio. These branches serve awider assessment area that includes portions of Guernsey
County and Noble County in Ohio. A detailed discussion of the bank’ s assessment area can be
found in the “Description of Assessment Ared’ section of this report. WBB is a full-service
financid inditution with a primary business focus on resdentid red estate and consumer lending.
Table 1 presents selected financid information for WBB and its nationa peer group.

TABLE1
KEY FINANCIAL RATIOSASOF SEPTEMBER 30, 1997
Ratio Bank Peer
Return on Average Assets 1.14% 1.24%
Net Loans & L easesto Average Assets 56.26% 62.00%
Investmentsto Average Assets 37.70% 29.52%
Total Depositsto Average Assets 87.47% 87.51%
Net Loans & L easesto Total Deposits 60.90% 72.17%
1-4 Family Residential Loansto Average L oans 53.73% 28.81%
Consumer Loansto Averagel oans 19.72% 10.26%
Commercial Loans* to Average L oans 16.30% 44.43%
* Includes commercial & industrial loans, commercial real estate loans, and construction & development loans

WesBanco Bank Barnesville' s asset Sze and financid condition indicate that it has the ability to
meet the credit needs of its assessment area. There are no legd or other impediments that would
hamper WBB'’s ability to meet the community’s credit needs.




DESCRIPTION OF ASSESSMENT AREA

WesBanco Bank Barnesville' s assessment area includes Belmont and Monroe Counties and a
portion of Guernsey and Noble Counties in Ohio. Belmont County is part of Metropolitan
Statigticd Area (*MSA”) 9000 in Wheding, WV. This MSA includes Bemont County in Ohio
and Marshdl and Ohio Countiesin West Virginia. Guernsey, Monroe, and Noble Counties are
not located in a metropolitan area. WBB excluded Marshall and Ohio Countiesin West Virginia
and the remaining portions of Guernsey and Noble Counties in Ohio from its assessment area. This
excluson is reasonable because the bank’s assessment area includes only the portion of the
respective political subdivisons that it reasonably may be expected to serve. Thisis primarily due
to the location of WBB' s offices in Belmont and Monroe Counties and the distance of these offices
from the excluded areas. The assessment area complies with the requirements of the Community
Reinvestment Act and does not arbitrarily exclude low- or moderate-income geographies (i.e.
census tracts or block numbering aress).
While Bemont County is located in a metropolitan area and Guernsey, Monroe, and Noble
Counties are located in non-metropolitan aress, the counties share smilar economic and
demographic profiles. Employment is provided predominatdy by retall, service, government, and
manufacturing industries. However, Monroe and Noble Counties have alarger agricultural base.
While Bemont County comprises approximately 76% of the assessment area's population,
resdentsin dl four counties have smilar income levels.

The area median household income of $20,943 for the assessment area is lower than the area
median household income of $21,831 for MSA 9000, $25,910 for statewide non-metropolitan
aress, and $28,706 for the State of Ohio. The term “households’ includes al residents of a house,
regardless of family status. The areamedian family income of $25,635 for the assessment areais
lower than the area median family income of $27,288 for MSA 9000, $30,563 for non-

metropolitan aress, and $34,351 for the State of Ohio. Theterm “families’ includes only residents
of a house who are rlated. Tables 2 and 3 present relevant demographic information for the
assessment area.

TABLE 2
DEMOGRAPHIC DATA BY GEOGRAPHY
Typeof #and % of #and % of #and % of #and % of # and % of
Geography* Geographies Population Households Families OO** Units
L ow-income 0 0 0 0 0
0% 0% 0% 0% 0%
M oder ate-income 5 13,735 5,336 3,838 3,797
19.2% 14.7% 14.7% 14.3% 13.8%
Middle-income 19 71575 27,665 20,580 21,255
73.1% 76.6% 76.3% 76.9% 77.3%
Upper-income 2 8,090 3,290 2,364 2413
7.7% 8.7% 9.0% 8.8% 8.9%
Total Assessment
Area 26 93,400 36,281 26,782 27,465




* Geographies are classified asfollows: |ow-income geographies have median family incomes of lessthan
50% of the area median family income, moderate-income geographies have median family income from
50% to less than 80% of the area median family income, middle-income geographies have median family
income from 80% to less than 120% of the area median family income, and upper-income geographies
have median family income equal to or greater than 120% of the areamedian family income.

*x Owner-occupied units.

TABLE 3
DEMOGRAPHIC DATA BY INCOME LEVEL

Income L evel* #of Households | % of Households # of Families % of Families
L ow-income 9,841 27.1% 6,243 23.3%
Below Poverty L evel** 6,541 18.0% 3,942 14.7%
M oder ate-income 6,005 16.6% 5,359 20.0%
Middle-income 6,630 18.3% 5,888 22.0%
Upper-income 13,805 38.1% 9,292 3A.7%
* Income levels are classified as follows: low-income househol ds/families have median incomes less than

50% of the area median househol d/family income, moderate-income househol ds/families have median
incomes from 50% to less than 80% of the area median household/family income, middle-income
households/families have median income from 80% to less than 120% of the area median
household/family income, and upper-income househol ds/families have median income equal to or
greater than 120% of the area median household/family income.

*x Subset of low-income househol ds/families.

The assessment area has adightly higher percentage of households and families within the low- and
moderate-income levels than MSA 9000, non-metropolitan Ohio, and the State of Ohio. The
number of households and families beow the poverty leve in the assessment area are dightly higher
than MSA 9000 and approximately 5% higher than the non-metropolitan and ate levels.

The assessment area has 40,397 housing units. Of these, 68% are owner-occupied, 22% are
rentd units, and 10% are vacant. One- to four-family units comprise 83% of the housing stock,
while multi-family units of five or more comprise 6% and mobile homes comprise 10% of the
remaining housing stock. The median housing vaue is $40,742, and the median gross rent is $283
per month. The median housing age is 41 years. These percentages are comparable to MSA
9000 and non-metropolitan Ohio and dightly higher than the State of Ohio.

Theloca economy in Belmont County is strong, but the unemployment rate of Monroe County is
double the sate average. Table 4 details the unemployment rates by county compared with the
respective state and national averages for November 1997.



TABLE 4
UNEMPLOYMENT RATE ASOF NOVEMBER 1997

Belmont County 5.7%
Guernsey County 6.7%
Monroe County 8.8%
Noble County 6.4%
State of Ohio 4.2%
United States 4.3%

Two community contacts were conducted in connection with the examination. Both meetings were
held with quasi-governmentd entities that primarily administer block grant money for the State of
Ohio. The primary needs identified through these contacts was affordable housing for low- and
moderate-income resdents, including downpayment assstance and rehabilitation loans for
properties to meet minimum code requirements. A need for speculative commercia development
was a0 identified. Such development is needed to draw interest and initiate development in
commercid /indudtria parks that currently exig.




INSTITUTION RATING

Thisingitution israted satisfactory. Mgor factors contributing to this rating include:
- Lending levesreflect good responsiveness to credit needs.
Subgtantid mgority of loansin the inditution’s assessment area.
Good geographic digtribution of loans throughout the assessment area and among retail and
business customers of different income and revenue levels.
Redaively high level of community development loans, investments, and services.

CONCLUSIONSWITH RESPECT TO PERFORMANCE CRITERIA

Lending Test
Lending Activity

WesBanco Bank Barnesville originated over 3,200 loans totaing more than $32 million from April
22, 1996 through December 31, 1996. Lending activity decreased in 1997 with 1,465 loans
originated totaling nearly $17 million. Management indicated that indirect motor vehide lending was
tranderred to its affiliate in Wheding, WV in Augugt 1996. This indirect lending accounted for
approximately $5.5 million of the decline in loan volume. Management dso atributed the
decreased loan volume to the loss of the Chief Executive Officer and alending officer who were
both prominent members of the community. Within performance context consderations,
WesBanco Bank of Barnesvill€ s lending performance reflects good responsiveness to assessment
area credit needs.

Tables 5 and 6 show the number and amount of lending, by loan product, originated by the bank
snce the previous examination. The mgority of lending is concentrated in the consumer and home
mortgage loan categories, which reflects the bank’s retal focus. Mortgage lending remains
ggnificant, reflecting a representationd increase as a percentage of the dollar volume of lending in
1997 when overdl lending levels decreased.

TABLES5
1996* LENDING BY LOAN PRODUCT
Number of % of Total Amount of % of Total

Loan Type L oans L oans L oans** L oans
Consumer 2,645 80.1% $15,136 46.8%

Motor Vehicle 858 26.0% 8,584 26.5%

Other Consumer 1,787 54.1% 6,552 20.3%
Home M ortgage 285 8.6% $10,529 32.6%

Home Purchase 113 34% 4,622 14.3%

Refinance 133 4.0% 5,635 17.4%

Home Improvement 39 1.2% 272 9%




Small Business 374 11.3% 6,659 20.6%
Total 3,304 100% $32,324 100%
* April 22, 1996 — December 31, 1996
** In thousands
TABLE 6
1997 LENDING BY L OAN PRODUCT
Number of % of Total Amount of % of Total
Loan Type L oans L oans L oans* L oans
Consumer 1,025 71.7% $5,604 33.4%
Motor Vehicle 250 17.5% 1,711 10.2%
Other Consumer 775 54.2% 3,893 23.2%
Home Mortgage 271 19.0% $8,910 53.2%
Home Purchase 100 7.0% 4,649 27.8%
Refinance 89 6.2% 3814 22.8%
Home Improvement 82 5.8% 447 2.6%
Small Business 133 9.3% $2,239 13.4%
Total 1,429 100% $16,753 100%
* In thousands

Tables 7 and 8 show the number and amount of the inditution’s lending indde the assessment area
by loan product. A substantia mgority of WBB’s lending is concentrated within the assessment

area.
TABLE 7
1996* LENDING WITHIN ASSESSMENT AREA BY LOAN PRODUCT
Number of % of Total Amount of % of Total
Loan Type L oans L oans L oans** L oans
Consumer 2,336 88.3% $12,265 81.0%
Motor Vehicle 707 82.4% $6,492 75.6%
Other Consumer 1,629 91.2% $5,773 88.1%
Home Mortgage 267 93.7% $9,690 92.0%
Home Purchase 106 93.8% $4,307 93.2%
Refinance 123 92.5% $5,151 91.4%
Home | mprovement 33 97.4% $232 85.3%
Small Business 324 86.6% $5,883 88.3%
Total 2,927 88.6% $27,838 86.1%
* April 22, 1996 — December 31, 1996
* In thousands.
TABLE 8
1997 LENDING WITHIN ASSESSMENT AREA BY LOAN PRODUCT
Number of % of Total Amount of % of Total
Loan Type Loans Loans L oans* Loans
Consumer 940 91.7% $4,828 86.2%
Motor Vehicle 231 92.4% $1,517 88.7%
Other Consumer 709 91.5% $3,311 85.1%
Home M ortgage 251 92.6% $8,170 91.7%
Home Purchase 92 92.0% $4,281 92.1%




Refinance 82 92.1% 3,477 91.2%

Home | mprovement 77 93.9% $412 92.2%
Small Business 123 92.5% $1,935 86.4%
Total 1,314 92.0% $14,933 89.1%

* In thousands.

Geographic Distribution

In addition to the concentration of lending insde the assessment area, the geographic distribution
of the loans in the assessment area is consdered in evauating lending performance. Loans are
evauated based upon ther didribution among geographies and compared to the combined
percentage of geographies by income level and the population within these geographies as defined
by 1990 Census information. Further comparisons are included as deemed relevant. The
geographic digtribution of WBB' sloans demongtrates agood penetration throughout its assessment
area.

Tables 9 and 10 reflect the number and dollar amount of consumer lending within geographic
income classification categories as a percentage of lending within each category type.

TABLE9
DISTRIBUTION OF 1996* CONSUMER LOANSBY GEOGRAPHY
Typeof Loan L ow-Income M oder ate-l ncome Middle-Income Upper-Income
0% 16.0% 80.2% 38%
Motor Vehicle** 0% 15.8% 78.5% 5.7%
Other Consumer** 0% 15.8% 81.2% 3.0%
0% 13.9% 80.4% 5.7%
e —————————
Geogr aphies*** 0% 19.2% 73.1% 7.7%
Population*** 0% 14.7% 76.6% 8.7%
* April 22, 1996 — December 31, 1996
** Number and amount of consumer |oans as a percentage of consumer loans in each category.
i Geographies and population as a percent of entire assessment area.
TABLE 10
DISTRIBUTION OF 1997 CONSUMER LOANSBY GEOGRAPHY
Typeof Loan L ow-Income M oder ate-lncome Middle-Income Upper-Income
0% 234% 74.0% 26%
Motor Vehicle* 0% 23.9% 72.0% 4.1%
0% 19.2% 76.7% 4.1%
Other Consumer* 0% 17.9% 72.5% 9.6%
e —————————
Affiliate 0% 17.9% 75.9% 6.2%
Lending** 0% 17.8% 74.5% 1.7%
e ———————————
Geographies*** 0% 19.2% 73.1% 7.7%
Population*** 0% 14.7% 76.6% 8.7%




* Number and amount of consumer |oans as a percentage of consumer loans in each category.
** Indirect motor vehicle loans originated by affiliate bank.
*xx Geographies and population as a percent of entire assessment area.

The tables show arepresentationd distribution of consumer |oans compared to both populaion and
geographies within the assessment areain 1996 and an improved digtribution of loansin moderate-
income geogragphiesin 1997. The overdl lending activity among geographies of varying income
levels reflects good penetration throughout the assessment area.

Tables 11 and 12 show the geographic distribution of the bank’s mortgage lending in 1996 and
1997 compared to the percentage of geographies by income level in the assessment area, the
population residing within each geography, and the percentage of owner-occupied housing units
within each geography. Mortgage lending for 1996 is dso compared to the aggregate lending
activity within the assessment area. This data indudes mortgage lending within the assessment area
for dl indtitutions, except WBB, required to report mortgage lending data as required by the Home
Mortgage Disclosure Act.

TABLE 11
DISTRIBUTION OF 1996* MORTGAGE LOANSBY GEOGRAPHY

Typeof Loan L ow-Income M oder ate-lncome Middle-lncome Upper-Income
Home Purchase 0% 17.9% 72.6% 9.4%
Loans** 0% 18.8% 67.8% 13.4%
Home Refinance 0% 7.3% 83.7% 8.9%
Loans** 0% 6.3% 84.9% 8.8%
Home Improvement 0% 13.2% 86.8% 0%
Loans** 0% 12.1% 87.9% 0%
WBB’sTotal 0% 12.4% 79.8% 7.9%
Mortgage L ending 0% 12.0% 77.3% 10.7%
Aggregate Mortgage 0% 7.8% 714% 14.8%
Loans (All Lenders) 0% 7.3% 72.3% 204%
Geogr aphies*** 0% 19.2% 73.1% 7.7%
Population*** 0% 14.7% 76.6% 8.7%
Owner-Occupied
Housing Units*** 0% 13.4% 77.4% 8.8%

* April 22, 1996 — December 31, 1996

** Number and amount of mortgage loans as a percentage of total mortgage loans in MSA portion of

assessment area.
ok Geographies, population, and owner-occupied housing units contained within MSA portion of

assessment areaonly.



area.

area.

TABLE 12
DISTRIBUTION OF 1997 MORTGAGE LOANSBY GEOGRAPHY
Typeof Loan L ow-Income M oder ate-lncome Middle-lncome Upper-Income
Home Purchase 0% 16.3% 77.2% 6.5%
Loans* 0% 11.6% 78.9% 9.4%
Home Refinance 0% 14.6% 75.6% 9.8%
Loans* 0% 13.2% 76.2% 10.6%
Home Improvement 0% 16.9% 74.0% 9.1%
Loans* 0% 12.4% 76.7% 10.9%
|
WBB’sTotal 0% 15.9% 75.7% 84%
Mortgage L ending 0% 12.4% 77.6% 10.0%
e —
Geogr aphies** 0% 19.2% 73.1% 7.7%
Population** 0% 14.7% 76.6% 8.7%
Owner-Occupied
Housing Units** 0% 13.4% 77.4% 8.8%
* Number and amount of mortgage |oans as a percentage of total mortgageloansin entire assessment
** Geographies, population, and owner-occupied housing units contained within the entire assessment

The tables show a representationa distribution of mortgage loans compared to population,
geographies, and owner-occupied units within the assessment area. WBB'’ s mortgage lending in
1996 outperformed the aggregate of other lendersin the assessment area. Lending to moderate-
income geographies dightly improved in 1997. The overdl lending activity among geographies of
varying income leveds reflects good penetration throughout the assessment area.

Tables 13 and 14 show the number and amount of small busness loans within the assessment area
These percentages are compared to the percentage of geographies by income level and aggregeate
amd| business lending activity reported in the assessment areain 1996. This dataincludes lending
activity in the assessment areafor dl inditutions, including WBB, required to report smal business
lending data as required by the Community Reinvestment Act (“CRA”). There were a minima
number of smdl farm loans extended during the evauation period, so no andyss would be
meaningful. Management indicated the bank does originate loans to farmers; however, the mgority
of itssmal farm lending does not meet the definition as stated in the CRA, thusit is not reported.

TABLE 13
DISTRIBUTION OF 1996* SMALL BUSINESSLOANSBY GEOGRAPHY

Typeof Loan L ow-Income M oder ate-lncome Middle-lncome Upper-Income

Small Business 0% 12.9% 81.2% 5.9%

Loans** 0% 8.0% 84.4% 7.6%
e —

Aggregate Small 0% 16.5% 72.3% 11.2%

Business L ending 0% 11.1% 54.4% 34.5%
e —

Geogr aphies*** 0% 19.2% 73.1% 7.7%




* April 22, 1996 — December 31, 1996

** Number and amount of Small Business loans as a percentage of total Small Business |oans.
*kk Geographies as a percent of the entire assessment area.
TABLE 14

DISTRIBUTION OF 1997 SMALL BUSINESSLOANSBY GEOGRAPHY

Typeof Loan L ow-Income M oder ate-lncome Middle-lncome Upper-Income
Small Business 0% 12.2% 82.9% 4.9%
Loans* 0% 10.5% 83.0% 6.5%

Geographies** 0% 19.2% 73.1% 7.7%
* Number and amount of Small Business |oans as a percentage of total Small Business |oans.
*x Geographies as a percent of the entire assessment area.

The tables reflect a dightly lower penetration in moderate-income tracts compared to aggregete
percentages and an even lower penetration compared to geography composition. However, it is
noted that aggregate percentages are indusve of WBB's lending efforts.  When geographic
comparisons were discussed, management indicated that al smdl business and smdl farm lending
efforts were not included in the table above. Management further explained tha two of the
moderate-income geographies are located in Monroe County, a depressed area conggting primarily
of farming communities. Loans to persong/businesses within these areas and other areas are
typicaly not induded as reportable smal busnessor smdl farm loans due to nonconforming criteria
Therefore, the inditution is not able to demondrate lending efforts to these types of entities. The
bank’ s geographic didtribution of small busnesslending is consdered reasonable and representative
in light of performance context and data reporting considerations.

Borrower Distribution

A further indicator of the indtitution’s lending efforts is reflected in an andysis of the actud incomes
and revenues of borrowers used in granting credit, when income or revenue was provided.
Borrowers are classfied according to 1996 and 1997 median family income estimates from the
Department of Housing and Urban Development.  Statewide non-metropolitan median family
income figures for Ohio were used in determining the income levels of borrowers outsde the MSA,
while borrowers within the MSA were dlassified according the MSA median family income figures.

Aggregate reporting figures were used to andyze WBB's lending activity when available.
Comparisons of the bank’s borrower distribution with population and aggregate distributions
demondtrate a good representation among retail customers of different income levels and business
customers of different Szes.

Tables 15 and 16 indicate the number and amount of the inditution's consumer lending, by
category, as a percentage of total loans within each category type. Lending levels are compared
with the percentage of families and households within repective income classfications.

TABLE 15
DISTRIBUTION OF 1996* CONSUMER LOANSBY BORROWER INCOME




Typeof Loan L ow-Income M oder ate-lncome Middle-lncome Upper-Income
25.7% 259% 24.8% 22.9%
Motor Vehicle* 17.6% 23.7% 26.8% 31L.0%
33.9% 24.0% 21.2% 19.8%
Other Consumer* 17.0% 22.3% 24.7% 33.6%
Families*** 23.3% 20.0% 22.0% A%
Households*** 27.1% 16.6% 18.3% 38.1%
* April 22, 1996 — December 31, 1997
** Number and amount of consumer |oans as a percentage of consumer loans in each category.
*Hx Families/Household classified using 1996 HUD estimated MFI for the MSA and the non-metropolitan
areas.
TABLE 16
DISTRIBUTION OF 1997 CONSUMER LOANSBY BORROWER INCOME
Typeof Loan L ow-Income M oder ate-lncome Middle-lncome Upper-Income
394% 19.9% 20.3% 18.6%
Motor Vehicle* 25.3% 204% 24.5% 27.8%
32.9% 26.7% 20.0% 18.9%
Other Consumer* 12.4% 26.4% 16.9% 41.8%
Affiliate 18.6% 29.0% 20.7% 31L.7%
Lending** 15.3% 23.2% 21.0% 40.5%
Familieswithin
assessment area*** 23.3% 20.0% 22.0% A%
Householdswithin
assessment area*** 27.1% 16.6% 18.3% 38.1%
* Number and amount of consumer loans as a percentage of consumer loans in each category.
*x Indirect motor vehicle loans originated by affiliate bank.
*okk Families’/Household classified using 1996 HUD estimated MFI for the MSA and the non-metropolitan
areas.

A comparison of consumer lending to low- and moderate-income borrowers relaive to the
respective proportion of families and households in the assessment area indicates strong
performance in lending to these individuds. Performance in 1997 improved as compared to 1996.
The percentage by number of consumer loans extended is congdered more sgnificant in comparing
the low- and moderate-income categories as these categories of borrowers can typicaly afford
loans in smdler amounts.

Tables 17 and 18 indicate the number and amount of the inditution's mortgage lending, by
category, as a percentage of tota loans within each category type. Lending levels are compared
with the percentage of families and households within respective income dassfications. Aggregete
lending activity datawithin the assessment areaiis utilized in 1996 lending comparisons. Thisdata
includes lending activity in the assessment areafor dl ingtitutions, except WBB, required to report
mortgage lending data as required by the Home Mortgage Disclosure Act.



TABLE 17
DISTRIBUTION OF 1996* MORTGAGE LOANSBY BORROWER INCOME

Typeof Loan L ow-Income M oder ate-lncome Middle-lncome Upper-Income
Home Purchase 94% 30.2% 17.0% 425%
Loans** 2.3% 22.6% 15.1% 58.7%
Home Refinance 8.1% 17.9% 31.7% 41.5%
L oans** 3.6% 11.6% 30.8% 53.8%
Home Improvement 184% 36.8% 23.7% 21.1%
L oans** 12.9% 284% 29.3% 29.3%
WBB’sTotal 10.1% 255% 24.1% 39.0%
Mortgage L ending 3.3% 16.9% 23.8% 55.4%
Aggregate Mortgage 8.2% 18.6% 24.2% 41.8%
Loans (All Lenders 34% 12.2% 22.7% 53.3%
Families** 23.3% 20.0% 22.0% 3A.7%
Households** 27.1% 16.6% 18.3% 38.1%

* April 22, 1996 — December 31, 1997

** Number and amount of mortgage loans as a percentage of mortgage loans in each category.

*k Families/Household classified using 1996 HUD estimated MFI for the MSA and the non-metropolitan

areas.
TABLE 18
DISTRIBUTION OF 1997 MORTGAGE LOANSBY BORROWER INCOME

Typeof Loan L ow-Income M oder ate-lncome Middle-lncome Upper-Income
Home Purchase 9.8% 23.9% 27.2% 39.1%
Loans* 2% 15.5% 23.5% 58.1%
Home Refinance 8.5% 17.1% 40.2% 3L7%
Loans* 3.6% 11.8% 41.1% 41.9%
Home Improvement 13.0% 37.7% 28.6% 195%
L oans* 5.8% 30.8% 38.6% 22.3%
WBB’sTotal 10.4% 259% 31.9% 30.7%
Mortgage L ending 34% 14.7% 31.8% 49.4%
Families** 23.3% 20.0% 22.0% A%
Households** 27.1% 16.6% 18.3% 38.1%

** Number and amount of mortgage | oans as a percentage of mortgage loans in each category.

*okk Families’/Household classified using 1996 HUD estimated MFI for the MSA and the non-metropolitan

areas.

The digribution of mortgage lending by borrower income is fairly consstent in 1996 and 1997.

Lending to low-income borrowers is somewhat lower than the family and household representation
in the assessment area. However, it is reasonable to expect low-income lending at levels not fully
representative of family and household demographics because as income levels decrease, the
amount of discretionary income available isincreasingly impacted, decreasing the affordability of
a monthly mortgage payment. Favorable comparison in mortgege lending to moderate-income



borrowersisreflected in both 1996 and 1997. WBB'’srecord of lending to low- and moderate-
income borrowers is dightly better than the aggregate of al lenders for 1996. Overal lending
digtribution and lending to low- and moderate-income borrowers, combined, reflects good
penetration among retail customers of varying income levels.

Tables 19 and 21 show the digribution of smal business loans by loan amount & origination, while
tables 20 and 22 show the digtribution of loans by gross revenues of the businesses. Comparisons
of both loan amount and gross revenues of the business are conducted to serve asindicators of true
sndl business lending to smal busnesses. These percentages are compared to the same
characteridics for aggregate smdl business lending activity reported in the assessment areain 1996.

This data includes lending activity in the assessment area for dl inditutions, including WBB,
required to report small business lending data as required by the CRA. There were a minimal
number of smal farm loans extended during the evduation period, so no andyss would be
meaningful. Management indicated the bank does originate loans to farmers, however, the mgority
of itssmal farm lending does not meet the definition as stated in the CRA, thusit is not reported.

TABLE 19
DISTRIBUTION OF 1996* SMALL BUSINESSLOANS
BY LOAN AMOUNT AT ORIGINATION
L oan Amount
Loan Amount >$100,000 and Loan Amount
Typeof Loan < =$100,000 < = $250,000 > $250,000
97.8% 15% 0.7%

Small Business** 71.0% 11.0% 12.0%

Aqggregate Small Business L ending 95.7% 2.7% 16%

Activity** 45.6% 19.4% 35.0%
* April 22, 196 — December 31, 1996
** Number and amount of small business |oans as a percentage of small business|oansin each category.

TABLE 20
DISTRIBUTION OF 1996* SMALL BUSINESSLOANS
WITH GROSSANNUAL REVENUESLESSTHAN $1 MILLION
Typeof Loan Number of % of Total Amount of % of Total
Loans L oans L oans* Amount

Small Business 13 4.0% $674 11.5%

Aggregate Small Business L ending

Activity 325 195% $14,947 41.4%
* April 22, 196 — December 31, 1996

In 1996, WBB extended a subgtantid mgority, both by number and dollar volume, of loansin
amounts less than $100,000. The digtribution of the dollar volume of loans less than $100,000 for
the indtitution represents a sgnificantly higher portion of lending activity for WBB than the
aggregate. The digtribution of the number of loans within respective loan Sze categoriesis Smilar
for both the indtitution and aggregate figures. However, WBB’s lending to smal businesses with
gross annua revenues less than $1 million is sgnificantly lower than the aggregate of dl lenders.



TABLE 21
DISTRIBUTION OF 1997 SMALL BUSINESSLOANS
BY LOAN AMOUNT AT ORIGINATION
L oan Amount
Loan Amount >$100,000 and Loan Amount
Typeof Loan < =$100,000 < = $250,000 > $250,000
99.2% 0.8% 0%
Small Business* 89.7% 10.3% 0%
* Number and amount of small business |oans as a percentage of small business|oansin each category.
TABLE 22
DISTRIBUTION OF 1997 SMALL BUSINESSLOANS
WITH GROSSANNUAL REVENUESLESSTHAN $1MILLION
Typeof Loan Number of % of Total Amount of % of Total
L oans L oans L oans* Amount
Small Business 25 7.6% $941 15.3%

The trend for amdl business lending in 1997 is condgtent with that of 1996, reflecting amilar
digributionsin dl categories. In 1997, WBB extended a substantid mgjority, both by number and
dollar volume, of loans in amounts less than $100,000.

Community Development Loans

WesBanco Bank Barnesville originated ardatively high level of community development (*CD”)
loans given its Size, capacity, and the limited opportunity to make these types of loans within its
asessment area. Al of the bank’s CD loans were used to fund affordable housing initiatives,
which was identified as aprimary credit need by community contacts. While the bank’s CD loans
were neither innovative nor flexible, they were effective in meeting the credit needs of the loca
community.

WesBanco originated six community development loans for approximately $319,000. The largest
loans are described below:

A loan to adevelopment corporation for a 33-acre affordable housing red estate devel opment
initigtive in the Village of Barnesville. Two loans were originated for the purchase and
development of raw land. One home has been completed and congtruction has sarted on four
other homes. The homes are priced well below market and are targeted for sde to moderate-
income families

A loan to aloca community investment corporation that administers grant block funds for
rehabilitation and firgt time home buyer projects within Monroe county. Loan funds were used
to congtruct abuilding in anindustrid park. The building was congiructed as part of aplanto
attract businesses and create new jobsin the area.

A line of credit to alocd resdent for the purchase and rehabilitation of a multi-family complex



in Martins Ferry. The building has seven units and is located in a moderate-income geography.
Resdents of the gpartment are primarily low-income, athough some of the tenants are
moderate-income.

Flexible Lending Criteria/l nnovative Loans

Flood Relief L oanswere innovative, unsecured, home improvement or gppliance purchase loans
offered by WBB during 1996 when the area suffered severe flooding. These loans were extended
to any qualifying resdent who had been affected by the flood. Loans were extended for a
maximum of $5,000 per residence at 5% fixed rate interest for afive-year period.

“No Cost” Home Equity L oans areflexible, closed-end loans that do not require the borrower
to pay any settlement cods. These loans target borrowers with limited funds for settlement
purposes, many of which are low- or moderate-income.  The program began during 1996. As of
December 31, 1997, the bank had 97 outstanding loans for $1.3 million.

Linked Deposit Loan Programsare flexible lending programs that provide below market rate
loansto small businessesin the bank’ s assessment area. The bank participates in severd of these
programs including the Ohio Linked Deposit and the Barnesville Chamber of Commerce Business
Development Linked Deposit. During the review period, the bank originated four of these loans
for $163,000.

Community Homebuyer s I nvestment Program (CHIP) isaconsortium of banks and nonprofit
agencies united to provide homebuyer education and down payment assistance. WBB refers low-
and moderate-income families who do not qudify for its sandard mortgage product to this
consortium.  During the review period, the bank originated 2 of these loans for $26,000.

| nvestment T est

The bank’ s qudified invesment volume totaled $314,000. Thisvolumeisgood given the fact thet
few qualified bonds or municipality issuances exist in the bank’ s assessment area. Approximately
30 agencies that cater to the needs of low- and moderate-income persons are located in WBB's
assessment area. While many of these agencies are not positioned to received loans, they are
amenable to grants and donations from private industry. The bank made donationsto 21 of these
groups. Nether WBB'’sinvestments or donations are considered complex or innovetive; however,
they are effective in meeting the needs of the community.

The bank’ s investments are detailed baow:



The bank purchased six bonds issued by the Bemont County Ohio Correctiona Fecility. The
bonds were issued to finance the congtruction of afacility thet islocated in amoderate-income area
Condgtruction of the facility created over 200 jobs. These jobs offer predominately moderate-
income.

WesBanco made donations to severa organizations that provided social services to low- and
moderate-income persons. Some of the largest grants were made to the following organizations:

. Clairsville Area Council of Churches, Food Pantry
Barnesville Hospitd Capitd Campaign

Bamont County Society for Crippled Children and Adults
Great Western School Program

Wooddsfidd Emergency Squad

Neighborhood Service Center

Service Test
Retail Banking Services

WesBanco Bank Barnesville' s ddivery systems are accessible to essentialy dl portions of the
bank’s assessment area. The current distribution of WBB' s Sx branches among geographies of
different income levels within the assessment area is well represented in comparison to the
demographics of the area. In addition, to the extent that changes in branch locations have been
made, WBB' s opening and closing of branches has not adversdy affected the accessibility of its
delivery systems, particularly in low-and moderate-income geographies and/or to low-and
moderate-income individuas. Sincethe previous CRA evauation period, WBB has not closed any
branches and has opened one additiond branch in St. Clairsville, Ohio. Although this new branch
islocated in an upper-income geography, approximately 22% of the familiesin the upper-income
tracts are low- and moderate-income families. Table 23 shows the bank’ s distribution of branches

by geography

TABLE 23
DISTRIBUTION OF BRANCHESBY GEOGRAPHY
Type of Geography # of Branches % of Branches % of Total % of Total
Population Geographies
L ow-income 0 0% 0% 0%
M oder ate-income 2 33.3% 14.3% 19.2%
Middle-income 3 50.0% 76.6% 73.1%
Upper-income 1 16.7% 8.7% 7.7%

The geographic digtribution of WBB's officesis reasonable. Two of the six offices are located in
moderate-income geographiesin Monroe County. In addition, the distribution of the four offices
in Belmont County serves a larger geographica portion of Belmont County, which includes the
largest retail servicesthat draw from the bank’ s entire assessment area.



WBB' s dternative ddivery systems enhance the services offered by the bank’s branches. WBB
hasthree ATM facilities - one each in amoderate-, middle-, and upper-income geography. Two
of these ATMswere indaled since the previous CRA evauation. In addition, WBB has indtituted
a 24-hour phone-in customer service program that provides customers access to their accounts 7-
days aweek. The bank has aso implemented a new debit card feature that provides greater
access to deposited funds. WBB will dso make home vigits upon request for disabled customers
who are unable to vist the branch site.

Business hours at al branches are deemed reasonable. All locations open at 9:00 am. Monday
through Saturday. Monday through Wednesday the . Clairsville office is open until 5:00 p.m.

while the remaining offices are open until 4:00 p.m. Two offices are opened on Thursday until 4:00
p.m. and the S. Clairsville office is open until 5:00 p.m. The remaining offices close a noon on
Thursday. All locations are opened until 6:00 p.m. Friday and until noon on Saturday. Four offices
have drive-up fadilities that operate one-hdf hour before and after the norma business hours of the
branch, with Friday hours extending until 7:00 p.m.

All offices, except the Barnesville Lincoln branch offer afull range of deposit and loan products and
savices.  The Lincoln branch is only a few blocks from the main office in Barnesville and
customers that want to apply for aloan are referred to that office. In addition, when the main office
closes a noon on Thursdays, aloan officer is avalable a the Lincoln branch so that full services
are avallable in Barnesville until 4:00 p.m.

Community Development Services

The bank provides ardatively high leve of community devel opment services given the bank’s size
and capacity. WBB's products reflect a strong responsiveness to credit and socid service needs
of thelocad community, indluding housing, smdl business development, and emergency/crisis loans.
The sarvices are designed to meet the needs of low- or moderate-income persons, or small
businesses. WBB has been proactive in offering services that are innovative or flexible.

Lifeline Checking isaflexible, low cost checking account that targets low-income persons with
limited account activity. There is no minimum baance or monthly fee.  Thirty-eight of these
accounts were opened during the review period.

Health Fund CD isan innovative, five-year certificate of deposit that alows depositors to make
partid or full withdrawals without pendty, if the funds are used for medica purposes. The fund
targets senior citizens and low- and moderate-income persons who do not have hedth care
insurance. Eight of these accounts were opened during 1997.

Automatic Deduction Christmas Club dlows cusomers to make automeatic payroll deductions
into a Christmas club account. In order to cater to low-income customers, the bank alows
deductions as low as $2 per week. During the review period, the bank opened 13 of these



accounts.

Numerous bank employees and senior management maintain active involvement, including
leadership roles, in a variety of organizations whose primary purpose is to provide economic
development or other financid servicesto low- or moderate-income persons or to smal businesses
and amdl farms.  The bank’s participation in some of these organizations includes:

Bethesda Community Improvement Committee
Monroe County Housing Consortium

Monroe County Chamber of Commerce
Bemont County Farm Bureau

Ridge Runners Farm Bureau Council

WesBanco has forged areferrd relationship with Consumer Credit Counsding Service (*CCCS”).
The bank refers potential borrowers to CCCS for assistance with current outstanding credit.

During the review period, the bank sponsored five educational seminars. One seminar focused on
the CHIP loan program described under the lending test. The other four seminars focused on the
bank’ s deposit products.

Fair Lending

The bank haswritten Equa Credit Opportunity Act and Fair Housing Act policies and procedures.

Lending personnd are trained on these policies and procedures. WBB has a fair lending
committee that reviews denied loan gpplications to ensure equal treetment. No violations of the
subgtantive provisions of the antidiscrimination laws and regulations were identified.



Appendix
SCOPE OF EXAMINATION

The CRA examination of WesBanco Bank Barnesville induded areview of the fallowing loan types
from April 22, 1996 through December 31, 1997:

Home purchase, home refinance, and home improvement loans

Smdl busnessloans

Motor vehicle loans

All other consumer loans

Indirect motor vehide loans originated in the bank’ s assessment area by its affiliate in Wheding,
WV.



