MOBILE PAYMENTS
AND

FINANCIAL
EREOWERMENT g

~__PROTECTING C _ MO
“FEDERAL RESERVE BOARD’S DIVISION
February 22, 2010 :



Agenda

- Introduction

- Global context

- Key Trends

- Customer / Product Alighment

- Opportunities




MPOWER Ventures Overview

* To date, MPOWER Ventures has made over S60 mm worth of investments in the
following areas:

- Prepaid Debit / Retail Banking Networks: REV Worldwide, with subs across
LAC, A/P, Europe and

North America.
- Mobile Payments Applications: MPOWER Mobile, developer of mobile
payments solutions
- Asset Development: Gratio Capital, double-bottom line mutual fund mgmt.
company

* In addition, the MPOWER Group has also been active in the support of
international development strategies through the following initiatives:

2008 Rév

- Empowerment Lab at Harvard University: Created by a multi-year
endowment from the

MPOWER Foundation
- Clinton Global Initiative: 5 year, $30 mm commitment
- World Economic Forum: Co-Chair for the Global Agenda Council for Financial
Empowerment
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Integrated Approach

Totally Integrated.

Convenient.

« Fully integated with
prepaid platform

« P2P transfers

* Remittances

« Bill payment

* SMS technology

« Lovalty platform

* Traditional mobile
banking access

« "Applets” compatible

Mobile payments service mark

©2008 Rév © Copyright REV 2009 - CONFIDENTIAL WWER Ventures Company



YAP Functionality

Person to person domestic transfers
International Money Transfers
Transactions debited/credited to pre-paid card

SEND

SENDING & RECEIVING MONEY
DOMESTIC & INTERNATIONAL

Purchase via mobile with charge to pre-paid card
Great for direct to consumer catalog orders
Enterprise solution for placement and payment
of orders (procurement)

BUY

MAKING PURCHASES

e Credit and debit card acceptance for payments of

FICCE PT goods and services
* Payments to merchant are credited to
RECEIVING PAYMENTS .
pre-paid card

©2008 Rév © Copyright REV 2009 - CONFIDENTIAL MR An MPOWER Ventures Company



YAP Functionality

C C * Person to person, instant mobile “collections”
OLLE T * Transactions debited/credited to pre-paid card
SENDING A BILL

* Person to person, instant mobile “donations”
* Transactions debited from pre-paid card

GIVE

DONATING TO CHARITY

© Copyright REV 2009 - CONFIDENTIAL B An MPOWER Ventures Company



REV and MPOWER Mobile Programs:
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Potential to generate modest excess e Unable to leverage capital
income, yet mostly consumption driven « High transaction cost

Asset poor — Time
Short term financial strategies — Money

Cash-based e Quick adopter of new technology
Little or no record of transaction history — Access to mobile phone

— Rapid understanding of transaction-
based financial services

B
|
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» Retail Strategy: from branches, to cards on a j-hook.
 Delivery Barriers:

Cost

Time

Documentation

* Geographic and Economic Mobility: Concentration of GDP in Urban Centers
« Demographic: Younger communities with high adoption of technology

* Global Adoption: 2bn to 3bn in 4 yrs.
e International Convergence: 10x growth in Africa and Asia.
* Exponential Growth in Applications:

From voice to sms/photos, to smart phone apps.

®* From Long Distance Cards to Debit



is expected te'g.row to almost 5 bllllon people by 2030,

0 Young people in young cities
o Estimated that 60% of all urban dwellers will be under the age of 18 by 2030.

UNFPA. State of the World Population 2007. Unleashing the Potential of Urban Growth. www.unfpa.org
C.Mayhew & R. Simmon (NASA/GSFC), NOAA, /NGDC, DMSP Digital Archive.



GDP Densit

GDP Density

GDP per square kilometer
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Access to Bank Accounts

Fraction of
Households L

<20
20-40
= 40-60
B 60-80
mm >80

Sources: Beck, Demirgiic-Kunt, and Martinez Peria (2007b); Christen, Jayadeva, and Rosenberg (2004); Peachey and Roe (2006); and
Honohan (2006). See also box 1.4.

In many developing countries, 50 to 80 percent of the population has limited
access to finance , measured as an account with a financial institution.

http://psdblog.worldbank.org/psdblog/2007/11/finance-for-all.html
B2008 Rév
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Presenter
Presentation Notes
“More than 80 percent of households in most of Western Europe and North America have an account with a financial institution, while the share is below 20 percent in many countries in Sub-Saharan Africa. The Russian Federation and many other countries of the former Soviet Union show usage ratios between 60 and 80 percent, a legacy of the state-run savings bank from communist time. Latin America exhibits a high variation in
usage, ranging from less than 20 percent in Nicaragua to more than 60 percent in Chile. Usage across Asian countries varies much less and is mostly in the 40 to 60 percent range.”   World Bank.  (2008)  Finance for all?  Policies and pitfalls in expanding access.  

http://siteresources.worldbank.org/INTFINFORALL/Resources/4099583-1194373512632/FFA_book.pdf, p. 35.


Convergence in banking?

Share Bankable Households

_
1990 1995 2000 2005 2010
year
United States Japan
Brazil Pakistan

Philippines
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Customer / Product Alig

International Money Transfers:
$300 billion in International Remittances

Domestic Money Transfers:
$2.7 trillion, mostly transfers from urban centers to rural

communities.
MARKET OF

CONVENIENCE N |

2 billion mobile
users without a
bank account

Mobile Top Up
80% of all mobile subscribers are prepaid
Opportunity for International Top Up

Utility Bill Payments
Reduced lines, ease of billing and payment
Reduce transaction costs

Mobile Catalog Sales
Ability to reduce call center costs
Increase reach to those without Internet access

Key Considerations:

- Universal Access

- Funding and Fungibility
- Simplicity

- Scalability

- Cost Efficiencies

- Time to Critical Mass

Mobile Merchants
Most small/medium business do not qualify for merchant accounts

©2008 Réy © Copyright REV 2009 - CONFIDENTIAL WO An MPOWER Ventures Company



Partnership Opportunities

BANKS MOBILE OPERATORS

STRENGTHS STRENGTHS

- Payments, financial service infrastructure -Broad reach

- Incumbent - Mobile service provider

WEAKNESSES WEAKNESSES

- Highly regulated, high servicing costs -Not interested in additional regulation

- Inefficient branch model - Lack of infrastructure for payments (i.e. No ID validation)

- Low innovation, risk aversion
MPOWER PARTNERSHIP BENEFITS

- Immediate, low-risk entry into payments arena
- Increase usage / ARPU
- Reduce churn

MPOWER PARTNERSHIP BENEFITS
- Immediate, low-risk entry into mobile technology

RETAILERS SOCIAL NETWORKS, AFFINITY ORGANIZATIONS
STRENGTHS STRENGTHS
- Broad reach - Mass reach
- High traffic - Customer Trust
- Experience marketing new products
- Customer trust WEAKNESSES

- Not familiar with payment systems / financial services
WEAKNESSES - Need money in / money out mechanisms for payments
- Not familiar with financial services and/or disbursements

- Not a technology provider, sells phones, not phone service
MPOWER PARTNERSHIP BENEFITS

MPOWER PARTNERSHIP BENEFITS - Turnkey solutions that allow them to monetize their
-Immediate, low-risk entry into mobile payments arena franchise.
- Monetize traffic, increase loyalty

©2008 Rév © Copyright REV 2009 - CONFIDENTIAL MR An MPOWER Ventures Company



ID Validation

Income Savings
Generation Accounts

Payment

Networks
Bill Payment Other Asset

Applications Building

Credit
Products

Inherent Benefits:
- Reduced Cost of Transaction
-LESS TIME
-LESS MONEY
- Open yet Reliable Architecture
-Plug-and-play approach
-Universal service standards
- Customer Centricity
-Product and channel relevance
- Network derived benefits

rriuires Lompanmy

E2008 Rév © Copyright REV 2009 - CONFIDENTIAL



CURRENT PROGRAMS
VISUAL TOUR



La Gallina de los Huevos de Oro
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La Gallina de los Huevos de Oro

Inicio Ayuda Contactanos Centros de Distribucion

Accede a tu Cuenta

Contrasena

LA GALLINA
05 HUEVOS DE

DELD ¥

i 8

HUEVOS DE ORO

GallinaDe0ro.com © 2008 Ommilife, 5.A. de Y. Acuerdo de Pagina Web y Politica de Privacidad Teérminos y Condiciones

Las Tarjetas de Debito Prepagadas de La Gallina de los Huevos de Oro son emitidas por BEVA Bancomer. Sujetas a
disponibilidad de fondos: Aplican comisiones por transacciones, terminos y condiciones. Todas las marcas registradas son

lRéV’ propiedad de sus respectivos dushos.
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Chivaslﬁ (The most popular soccer team in Mexico)

Y

Protege fu
dinero y carga
la pasion.

La Tarjeta Chivas® MasterCard® Prepagada

* Mas segura que el efectivo

« Comprala sin tener que firmar
contratos

* No es crédito. Recargala con
efectivo

e e © rev

2008 Rév
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Chivasq (The most popular soccer team in Mexico)

e TARJETAS chives
PREPAGADAS

$70 omee R |

La Tarjeta Chivas

MasterCard® Prepagada

70

La Tarjeta Chivas La Tarjeta de Regalo Chi

MasterCard’ Prepagada MasterCard’ Prepagada

A o] ! Ilr‘
0

La Tarjeta Chivas
MasterCard’ Prepagada

CARGA LA PASION.

6 | IRév

2008 Rév I“ An MPOWER Vertures Company



ChivaS@ (The most popular soccer team in Mexico)

Inicio Ayuda Contactanos Lista de Precios

Accede a tu Cuenta
Nombre de usuario
I N i

coadiento tu cuenta? I Reconfigurar Usuario o Com

Protege tu dinero y
carga la pasion
LA TARJETA CHIVAS MASTERCARD® PREPAGADA

x

» | APRENDE MAS » | COMPRA LA TUYA

la L Acuerdo de Paaina Web y Politica de Privacidad Terminc: v Condiciones

02008 Réy I An MPOWER Ventures Company
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Raiffeisen
BANK

Reugim impreunda.

OP 10-CP 148, Bucuresti

I'. An MPOWER Ventures Company
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.--Ralffelsen Bank Romanla (A leadlng bank in Centra+ and Easte N Eur
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Si mund té rimbush kartelén time?

Ju mund t& rimbushni kartekén tuaj né cda dega 8 Raiffeisen Bonk ose fe parinerst distributars

A, |, cuhi mund 16 2+

Vitoni s kartelsmeporopogimcom | Derszont harelin dhe poralé tuala

ase i 038 797 975 par e et | ni nfiran ngo degel @ bonkés ose mund 1 timbushas
giitho okocioners ku ju mund 18 i nga puncniisit s porinarve A sops oty do 5 gis
rimbushai koneln uoj distibaioré dhe kartela juaj do te 18 daré.

rimbushet manjihers. e L LS

Cka pérfitoj nga kjo kartelé?

@ VISA @ PN

Shirysien | korieiés sua Js und fe bleni Kieniine wiefonse mobik IPKC
ishie mé i sigurt se borfia né sdo dygon i€ bots g und 8 dergojné dhe prenoj
= parave né doré. prancn debit kartelot Visa pora meriehesé me

1 R =

Raiffeisen
BANK

Jote mé miré. e

UCK Street, No 51, 10 000 Prishtina, Kosovo
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|PKO (One of Europe’s fastest growing telecoms)
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IPKO’s 10*" Anniversary Sweepstakes
New Years in Istanbul with
The IPKO VISA® Prepaid Card

SPEND NEW YEARS ow!
IN ISTANBUL ) y
o anens WITHTHEIPKOVISAD  masisress,
e e e PREPAID CARD more chances you have o

win. Spend Freely!

2 Nights, 2 People
1 Lucky Cardholder .
- New Years 2010 '

.

~ . All IPKO Cardholders are eligible to win an expense paid trip

to Istanbul for New Y 010 but you must be an active IPKO
r 10th 2009 to be

1f you already have your IPKO Visa® Prepaid Card you have

ve an additional

SPEND MORE. WIN MORE

Winner must be
acardholder by
December 10th
Sign up for free

Available For Everyonel

VISA X uifiste (%)

REFERRAL
CODE




Rév Virtual Card - India

2008 Rév

EMGLISH

ACCOUNT LOGIM Heed help logging ind Pt b

P AT P avyeond

The Rév Virtual Cards

Your Prepaid Cards
for the Internet

» Buy a card

rmasm
e Start ihopping online today with MasterCard.
P credit card or phytics] plastic required.

TERMS AND CONDITHING PRIVALY POLICY

= VISA @@ IREV

.Il An MPOWER Ventures Company



_ail Carrier = 1:19 PM

Transfer Money Anytime, Anywhere™
Enter YAP PIN

Don't have a YAP PIN? |

2008 Rév “l An MPOWER Ventures Company



P35

J Your YAP" MasterCard” Prepaid Card has arrived
EXPERIENCE THE POWER OF

MOBILE PAYMENTS™

You can now manage your money

from the palm of your hand.

Send and receive money instantly

from your mabile phone, anytime.

ACTIVATE YOUR CARD
ihe sgker tha smys Rekare your YAP Cara ENJOY YOUR CARD
No activation fees!

© Loap money

Transfer money from your bank account, = A
load your YAP Card at thousands of lacations ) ';'é::‘:;‘mm!::’““m ghot s
hationwide or get FREE direct desposit (see
form below). To find out mare visit
wew YAPsend.com.

USE YOUR CARD

«Load funds any time

ENJOY THE POWER OF MOBILE
PAYMENTS WITH YAP"

TEHT 88988 TO SEND MONEY WITH
YOUR MOBILE PHONE ANYTIME:

YAP COMIMANDS - TEXT 88988

BAL Gives you your ¥AP Card Balanee
Enter the amount, a space and the 1o digit
obile b u" h pace h LAST Tells you your last transaction sent of received with
m number of the receiver (as shown on your mobile phone

the left) in this example - sending $50 Dollars to mobite LAST IN - ghves the Lt transfer recetved an jour
number (210) 222-4444 mokile phone g
WHAT IS YOUR YAP PIN? I1's the 5 digit LAST OUT- gives the last payment sent from your
identification number thal protects your account makbile phane

i i
yilien you send maney with your moulle phose. | FREEZE Temporarily disables the YAP functions on your mobile

you still have not selected your YAP PIN it's the
same as the last five digits of your YAP MasterCard

Prepaid Card number, UNFREEZE Re-enables the YAP functions on your mobile phone

hi te: This d L f YAP Can
A phone (Note: This does not freeze your rd)

“l An MPOWER Ventures Company




HOME HELP

e

Experfence The Power of Mobille Payments™

CONTACT US HOW TO ADD MONEY SIMPLE FEES

-~
HORIZON BAML e ey P

yours free »

LEARM MORE

Account Login
Username

CUSTOMER AGREEMENTS

Password

i

experience

are

IREV-

Share YAP on n

invalig.|
g
certificate




ot o3 850

Available at

DRWE v& R

CARS

1234 5678 901208
s 00/00
PROFESSIONAL DRIVER

ELECTRUNIC USE ONLY

@ Registered to BPAY Py Ltd ABN &
Payment surcharges, optional Bsuer mark-up
((f oreign hange

Take this completed form to a participating
outlet to get your Rév Drivers Card

V,SA 'Rév @ NOTA CREI;IT CARD




Rév Card Brasil

FACA MUITO
MAIS COM
oL DINHEHRG)

Novo Cartdo Pré-Pago Rév MasterCard NOVQ Cartao
Pre-Pago - -
Rév MasterCard

Mais seguro gue carregar
5l dinheiro em espécie

» Envie dinheiro facilmente pelo seu Recarregavel
celular

e es

» Mais seguro que carregar dinheiro em
espécie

» Vocé pode comprar e recarregar sem
precisar abrir conta em banco

peca para o caixa @ compre logo o seu

2
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Rév Card Brasil

Inicio Ajuda Fale conosco Localizador de lojas Recarregue seu cartao Tabela do pregos

£ a primeira vez gue vocé acessa sua conta? B Reconfigurar usudrio ou senha

( =) [*I,r—\|..)
COM SEU DINHEIRO

Novo Cartao Pre-Pago Rév' MasterCard®

2009 @&, ™ Rév Brazil, Lida. Todos os direitos reservados. Condigdes e Termos Legais

" Os Carthes Pré-Pagos REvE MasterCard® sio emitidos pelo Banco Matone. Sujeitos a
Master€ard @ BancoMatone comissdes sobre transagoes, prazos e condicoes. Todas as marcas registradas sao
' propriedade de seus respectivos donos.

2008 Rév “l An MPOWER Ventures Company



Rév Card Ecuador

HAZ MUCHO
MAS CON
TU DINERO

La Nueva Tarjeta Rév MasterCard Prepaga

> Mas segura que el efectivo
» Envia dinero con tu celular
> No es crédito. Recargala con efectivo

» Recibe dinero de Estados Unidos al instante

morll) B o i) e e T Sy s e e @ lRéV

tures Company



Rév Card Ecuador

2008 Rév

... PREPAID
IRV UERES

La Nueva Tarjeta
Rév MasterCard

La Nueva Tarjeta
Rév MasterCard

Masterard

La Nueva Tarjeta
Rév MasterCard

La Nueva Tarjeta
Rév MasterCard

Purchase one today.

(ER Virrtures Lomip



A NECESITAS
CARGAR EFECTIVO

;Qué es YAP?

TuTarjeta Recargable Comex cuenta con el servicio mévil de YAR

Alinscribirte gratuitamente a este servicio podras:

« Hacer envios de dinero con tu celular

» Recargar tiempo aire con un mensaje de texto

» Consultar tu saldo con tu teléfono

= Recibir nofificaciones cuando alguien te envie dinero

« Congelary descongelar los servicios YAP en cualquier momento

Con la guia YAP incluida en este sobre aprenderas como utilizar este servicio y
podras disftutar de todos los beneficios que YAP te ofrece.




—

HOME | FAG | CONTACT US | HOW TO ADD MONEY | SIMPLE FEES LANGUAGE SPANISH

HAZ MUCHO MAS K<yul>+4
CON TU DINERO

La Tarjeta Rév* MasterCard® Prepagada

\___ y
51058 21

MasterCard §

1 Rév'Worldwlde, Inc. All Rights Reserved. CUSTOMER AGREEMENTS
Rév Prepaid Debit Cards are ssued by BancoMatone. Rév is an authonzed Independent Sales F . A
—~grs] Organization ("50") of BancoMatane, Subject to funds avaizbity. Transaction fees, terms and |
Interacciones " conditions apply., All trademarks, service marks and registered merks are the properties of their l\ i IReV
e spective Dwher s -




IDDI Card Dominican Republic  (NPO that seeks to elimin

Valido Hasta

TU. NOMBRE::AG G

B2008 Rév Ill An MPOWER Ventures Company
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