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The Landscape for Small Businesses & Entrepreneurs
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Overview

About NY Fed’s Regional & Community Outreach

= Small Business Borrowers Poll
= Key Insights

= Next Steps
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Small Business Borrowers Poll

Goal: Timely information about financing & credit
conditions.

Frequency: 2x/Year
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2011 Poll Demographics

1| AGE

About half of the
sample firms are 10
years or younger.

30%

23%
0,
15% 149, i I
0-2

3-5 6-10 11-20 20+
Years

n=867

4 | INDUSTRY

Business and profes-
sional services are

a larger share of the
sample than their
composition of US
industry, and health
and human services
are a smaller share.

2 | GEOGRAPHY

The NYC sample
mirrors small business
density by borough.

New York City

42% Manhattan

1% S

Connecticut

14%
New Jersey

23% Brooklyn

20% Queens

11% Bronx
4% Staten Island

Percent of Respondents,
n=876 by Zip Code n=377

Industry

Agriculture [l 1%
Tourism [l 1%
Information [l 1%
Leisure & Hospitality . 1%
Education [l 1%
Media 1l 1%
Transportation [ 2%
Finance [ 2%
Arts & Entertainment [ 3%
Insurance _ 3%
Personal Services [N 4%
Restaurants/Bars [ 4%

Health & Human Services [N 4%

Wholesale trade _ 4%

Technology & Telecommunications [N 5%

Manufacturing N 11%
Retail I 12%
Construction I 18%

Business & Professional Services I 227%

n=868

Other G 16%

3 | SIZE

66% of respondents employ fewer
than 5 employees, similar to the
US small business population.

139
A 9y, 10%

TTe

0 5-9 10-19 20-99 100-499
Full-time Employees

n=869

5| REVENUE

Almost half of respondents had
sales of less than $250,000
during 2010.

24%

21% 21%
1% 1%
6% 40
| X

< 50K 50- 250- 500K— 1-5M 5-10M 10-  100-
250K 500K 100M 500M

2010 Revenue

n=822



The Complexity of Demand

During the last three months, did you attempt
to borrow for any business purpose?

No, | didn't need it— Yes, | applied for new
have sufficient financing credit, (24.0%)

21%
Sufficient

Financing 33cyo

Applicants Yes, | applied to renew an

No, | didn't want it— existing credit line, (8.8%)
paying down debt 19%

Deleveraging

27%

Discouraged

No, because | wouldn't
be approved

N=814



Key Insights /

Applicant Experience, Q1 2011

During the last three months, has
your business been able to get all, CREDIT
most, some, or none of the credit IMPEDIMENTS PERCENT
wanted?
Level of outstanding debt
(business or personal) 27%
Weak sales 21%
Low credit score 20%
Uneven cash flow 20%

N=234 7



Key Insights /

Support Services for Future Growth

How important are the following support
services to your business growth?
Percentage Stating “Important” or “Very Important”

Financial Management — 89

Business Planning NG 52
Networking I 0.9
Understanding Regulations |GG 65 .6
Financing GG 64.7
Legal NG 56 .2

Human Resources — 55.5

N=821 8



Where To Find Our Data?

http://www.newyorkfed.org/sbfinances/
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Business Performance, Q1 2011

NEW ORDERS

NEXT POLL RESULTS: FEBRUARY, 2012



